It has been long significance that tourism is one of the main factors that prospered Thailand"s economy. When considering tourism business, hotel businesses are homes to tourists where the pleasure is given. Thailand has been in a good figure in hotel business comparing to the past, and still keep growing continuously. This makes the domestic market become fiercely competitive, not to mention international level. To make distinction from other competitors, hotels must have innovation in every level of the organization. There are factors that influenced innovation in hotel business. The main objectives of this study are to investigate what factors have more influencing innovation in a nationwide scale. The study was conducted on questionnaires where were sent in person, mails, and online. The factors being considered are firm"s characteristics, including hotel"s structure, hotel star, the number of rooms, the number of employee, and the qualification"s education of top management. The responses were analyzed. A total of 1,616 hotels had received this survey and 174 responses were replied back. The response rate was 10.77%. The result shows that the number of employee and the qualification"s education of top management which have influenced on innovation. Surprisingly, the hotel"s structure and rating have no influenced on innovation.
INTRODUCTION
The number of travelers has been dramatically increasing. These travelers might come in a way of business agreement, religious oriented or even relaxation. The statistical informat ion can be retrieved from the Gross Domestic Product or GDP and national income from economic activities at current market price. According to the statistics (nesdb.go.th, 2011), it shows that the GDP of hotel businesses is accounting for 4.9% of the overall GDP and the average total income is approximately 300,000 million baht.
In organization, innovation is to improve the performance of productivity and quality.
The improvement in the hospitality is one of the examples of innovation in organization. Our strategy analysis includes organizational factors and firm size. Moreover, the effects of uncertainty and market concentration are considered as environmental factors. In the aspect of Proceedings of the 4th International Conference on Engineering, Project, and Production Management (EPPM 2013) innovation factor, compatibility appropriate to the organization is also analyzed. Our research investigates the factors which effect the innovation and which innovation is important for the hotels (Bastakis, et. Al, 2004; Bornhorst, et. Al, 2010; Gopalan and Narayan, 2010; Medina-Munoz and Garcia-Falcon, 2000; Page, 2003; Thomus, et. al, 2011) .
LITERATURE REVIEW AND RELATED WORKS

The define of Innovation
Innovations assist hotel in the way of increasing its performance as it indicates the positive and negative effects of the model (Gopalan and Narayan, 2010; Lee et. al, 2011; Page, 2003) . According to Orfila-Sintes and Mattsson (2009) "innovation decisions determinants are the additional services on offer that bookings are made through tour operators. Hotels are part of a hotel chain and the owners of the hotel run the business."
The innovations are the implementation of a new or significantly improved product (good or service), or process, a new marketing method, or a new organizational method in business practices, workplace organization or external relations.
According to Oslo Manual (OECD, 2005) , innovation can be classified into 4 types.
Firstly, for product innovation, it is the introduction of a new product, including essential improvements, technical specification, components, materials, and other functional characteristics. Secondly, process innovation. It is the implementation of a new production method or delivery method (mainly focus on processes). Thirdly, for marketing innovation perspective which can be seen as the new way of market the product, also includes new market and mainly focus on latest marketing processes. The last one is organizational innovation. It denotes new organizational method in the firm"s business practices, workplace organization or external relations.
The level of innovation can be categorized into 2 types which are radical innovate innovation. Radical innovation brings about a non-routine activities changes or major changes whereas incremental innovation is routine activities change or minor change (OECD, 2005; Ottenbacher, 2007; Page, S. J. (2003) .
METRODOLOGY
The study is conducted through questionnaires that were sent in person, mails, and online. This study following the guideline in the revised OECD "Oslo Manual" focused on innovation and for service industry in developing, the case of Thailand. Not only technological innovation but market and organization innovation are being taken into consideration. The questionnaire is divided into 4 sections; firm"s characteristics, factors promoting firm"s innovation capabilities, measurement of innovation performances, and the measurement of the firm"s performances from innovation developed.
This study had set up the assumption to believe that there are positive relationships between firm"s characteristics and innovation measurement. There are 5 main characteristics to be independent variables for this study which are structure(chain hotel, independent hotel, franchise hotel), star (2,3,4,5 star), number of room (less than 100, 100-300, 301-600 and more than 600), employee amount (less than 100, 100-300, 301-600 and more than 600), and qualified education of CEO (lower than bachelor"s degree, bachelor"s degree, higher than bachelor"s degree).
DATA COLLECTION AND ANALYSIS
Data Collection
A total of 1,616 hotels had received by postal mails, online and in person to the hotel industries with 174 returns represent 10.77% in the respond rate. The Table 1 describes the characteristic and information of samples. 38.6% of the samples are chain hotels, 59.6% are independent hotels, and 1.8% are franchise hotels. It is shown that the innovation factors came from independent hotels than chain and franchise hotels. The 79.5% of samples are Thai-own hotels while the rest are foreign-owned hotels. 3-star hotels are counted for 38.6 as the majority of the samples, following by 4-star for 36.9%, 5-star for 18.7%, and 2-star for 5.8%. Size of classification hotels; 32.9% of samples are small size hotel with room available for less than 100 rooms, following by 34.7% for medium size hotel that have 100 to 300 rooms; large size hotels with room available 301-600 rooms counted for 31.2%; and very large size hotels with rooms available more than 600 rooms counted for 1.2%. Number of employees classification of hotels; hotels that have less than 100 employees are counted for 36%, hotels that have more than 100 but less than 300 employees is counted 32.5%, more than 300 but less than 600 are counted for 29%, more than 600 employees are counted for 2.4%. %. For qualified education of CEO, lower bachelor"s degree is counted 6.9%, bachelor"s degree counted for 36.2% and higher than bachelor"s degree is counted 45.4%.
Data Analysis
This section is described the relationship between each construct on types of innovations.
The analysis is shown as followed;
The type of hotel's structure
There was no statistically significant difference between groups for service, process, organizational and marketing innovation as determined by one-way ANOVA (F = 0.702, p = .497), (F = 0.319, p = .727), (F = 0.694, p = .501), (F = 0.694, p = .501) respectively. Therefore, we can conclude that, the level of service, process, organizational and marketing innovation were no statistically significantly differences between automotive and electronics industry. 
The star rating
There was no statistically significant difference between groups for service, process, organizational and marketing innovation as determined by one-way ANOVA (F = 1.893, p = .133), (F = 1.098, p = .352), (F = 1.136, p = .336), (F = 2.315, p = .078) respectively. Therefore, we can conclude that, the level of service, process, organizational and marketing innovation were no statistically significantly differences between automotive and electronics industry.
The number of rooms
There was no statistically significant difference between groups for service innovation, process innovation, marketing innovation, and as determined by one-way ANOVA (F = 0.422, p = .737); (F = 1.022, p = .384); (F = 2.601, p = .054), respectively. Therefore, it can be concluded that, the means number of rooms were no statistically significantly on any types of innovation.
The number of employees
There was a statistically significant difference between groups as determined by one-way ANOVA (F = 2.917, p = .036). But service innovation, there were no statistically significant differences between less than 100 and 100-300 (p = 0.929) ,between less than 100 and 301-600 rooms (p = 0.440), between less than 100 and more than 600 (p = .257), between 100-300 and 301 -600 (p = .219), between 100-300 more than 600 employees (p = .327) and between 301-600 and more than 600 employees (p = .156). Also, There was a statistically significant difference between groups as determined by one-way ANOVA (F = 3.177, p = .026).
There was a statistically significant difference between groups as determined by one-way ANOVA (F = 4.028, p = .008). But organizational innovation, there were no statistically significant differences between less than 100 and 100-300 (p = 0.986) ,between less than 100 and 301-600 rooms (p = 0.075), between less than 100 and more than 600 (p = .376), between 100-300 and 301 -600 (p = .060), between 100-300 more than 600 employees (p = .427) and between 301-600 and more than 600 employees (p = .172).
The qualified education of CEO and top management level
There was a statistically significant difference between groups as determined by one-way ANOVA (F = 4.244, p = .016). But organizational innovation, there were no statistically significant differences between lower than bachelor"s degree and bachelor"s degree (p = 0.598) ,between lower than bachelor"s degree and higher than bachelor"s degree (p = 0.119) and bachelor"s degree and higher than bachelor"s degree (p = .060). 
CONCLUSION
The researchers have discussed innovation in service industry using the hotel industry to explore the key determinant factors influencing the innovation. In this study, the firm"s characteristics have influenced on innovation in the hotel industry located nationwide. Due to the research various characteristics affect to the innovation in hotel but only a few that significant. The result shows that the number of employess has effected on marketing and organizational innovation statically significantly. Because of hotel"s employee have the most innovation due to they have a change to face and meet more customers directly than others. Besides, the qualification of top management"s education has effectively influenced on incresing the level of service innovation, and also has effeced on marketing and organizational innovation. It can be concluded that the degree of education has means the CEO have more opportunity to introduce succesful innovation than others. Surprisingly, the hotel"s structure and the hotel"s star rating have no significantly staistically on any types of innovations. Proceedings of the 4th International Conference on Engineering, Project, and Production Management (EPPM 2013) 
